—  NAB, Trends in Radio Station Sales: 1993-95, from M Street Journal, September
27, 1995.

TOPIC: CHILDREN’S PROGRAMMING/NICHE PROGRAMMING

"It is a format for the top 100 markets. It doesn’t mean that somebody in a smaller market can’t
make money with it, but we really don’t want to go much deeper than 100. As you say, it is
something that needs a large population to support it. When we deliver 8,000 to 10,000 kids to
an event, the local advertisers say "We know somebody is listening to this and something must

be working’ I don’t think you can do that in a small market."

".. . there isn’t any reason why this has to be a local format. Kids don’t care whether
Nickelodeon comes from Orlando or from New York . . . . They understand that media is more
national than local. Broadcasters always want to localize satellite formats as much as they can,
but you really don’t have to do that with Radio AAHS."

- Christopher Dahl (Formed Radio AAHS in 1990. The only national radio

network devoted exclusively to programming to children. There are currently 26
affiliate stations.) From Radio Ink, September 18 - October 1, 1995.

TOPIC: UNIVERSAL ACCESS

"Laws ensuring universal service can militate against networks creating classes of information

haves and have nots."

—  Economist, February 12, 1994.
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TOPIC: FCC GOALS

"The new chairman of the Federal Communications Commission said the two main
themes of his tenure will be to promote growth in the communications sector and to

ensure all Americans access to telecommunications services."

—  Wall Street Journal, day after Reed Hundt was sworn in.

TOPIC: NEXT GENERATION CD QUALITY

"Nearly lost in the movie orientation of these auspicious developments are the new disk’s
staggering implications for music recording. Enthusiasts speak of a ’super audio CD’
that would far outstrip the present compact disk, with its 16-bit format and 44,000 Hz
sampling frequency. The new superdisk promises the first 20-bit recording at a sampling
rate of 96,000 Hz, with full-range uncompressed five-channel discrete surround sound."

—  Lawrence B. Johnson, New York Times, September 10, 1995 in an article about
the new digital video disks developed by Toshiba-Time Warner and Philips-Sony.

TOPIC: COMPETITION (TOO MANY SATELLITE DARS PROVIDERS)

"Nobody would ever spend their own resources to produce a new idea if they didn’t have

some monopoly power over it."

—  Paul Romer "New Growth Theory," Forbes ASAP, June 5, 1995, p. 70.



"The promise of monopoly power spurs entrepreneurs to their best efforts. "

—  Joseph Schumpeter, Forbes ASAP, June 5, 1995, p. 69.

. . . if Clear Channel did own all 28 stations there {San Antonio], there would be more
diversity because there wouldn’t be four country stations. There would be only one."

—  Lowry Mays (Clear Channel President)

"The consumer wants diversity of programming, not diversity of ownership," Mays said,

quoting FCC Commissioner Andrew Barrett.

—  DBroadcasting & Cable, October 2, 1995.

TOPIC: AL GORE ON THE "I-WaAy"

"Each industry is trying to enter new markets while keeping competitors out of its own

"0

old market. The motto seems to be, *What’s mine is mine - what’s yours is negotiable.

My COMMENT: This is why the NAB wants to reopen the Satellite DARS application
process.

"Consumers want to ensure that they are not disadvantaged by the change that does come
to them - that they do not find the cost of being in the game rising constantly with little

benefit to justify it and no increase in the quality of play."

My COMMENT: Supports a freg, high quality service proposed only by Primosphere.



"We need to listen carefully to the voices of industry, but at the end of the day we must
ensure that the marketplace favors real competition - which is after all never without risk

- not only the desires or well-being of a particular competitor."
My COMMENT: Supports Satellite DARS as a radio competitor despite risk to local radio.

"No team should be allowed to bring in ringers or begin with unfair advantages gained

from previous monopolistic positions and practices, and no team should be allowed to

unduly slow or complicate play."”

". . . regulatory delay must never be permitted to become a tactic of private competitive

advantage."

My COMMENT: Argues against NAB delaying tactics and attempts to strangle new service

with regulations.

—  Forbes ASAP, June 5, 1995, pp. 112-115.
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UNTANGLING WIRES: TELECOMMUNICATIONS, LIKE POLITICS, IS LOCAL, THE
LOCALS ARE SAYING

"Already, though, there are fewer local news broadcasts in Richmond. After a wave of

radio station buyouts in the early 1990s, only one now has a substantial news staff."

—  Wall Street Journal, August 3, 1995, p. 5.



in praise of sateliite DAB
EDITOR: I am writing conceming

the radio industry’s opposition to sat-
ellite digital audio broadcasting
perceiving it as a threat to local radio
service. Your Feb. 8 article quoted

the National Association of Broadcast-

ers praising the diversity available
from commercial stations in the U.S.
today. | maintain the diversity on
commercial radio—particularly on
FM-—has been declining and is cur-
rently limited 1n most markets to a
number of variations on a theme of
rock music and very little else.
Thirty years ago. there were few-

er than 1,000 commercial FM stations

on the air nanonwide, yet there

were many different formats avail-
able—instrumental easy istening.
instrumental and vocal easy lisiening.

| classical, light classical, country,

top 40, soul, news-talk, vocals, tradi-
tional jazz. Broadway and movie
music. Spanish language, eic. Today,

' music or another (light rock, easy

. Jaunched soon (preferably with more

most of these formats have disap-
peared from the commercial dial; in
many markets several forrnats have
to be block programed onto a single
noncomynercial station if they are

to exist at all. Despite the current na-
tionwide count of nearly 7.000 FM
slations, in many cities virtuafly all
stations tend to be one form of rock

rock, adult rock, album-oriented
rock, classic rock, urban rock, pro-
gressive rock, country rock, and
others. often with a foul-mouth an-
nouncer or two thrown in). There is
no commercial classical, jazz, easy
listening, or even traditional coun-
try outlet. Many stations have dropped
such formats in order 1o carry some
form of rock.

Indeed, FM has become the
“*vast wasteland’’—a term used in
1961 by then FCC Chairman New-
ton Minow to describe television pro-
graming. The explosive growth of
the cable TV industry saved television
as a medium for those who seek di-
versity, and gave il more variety and
quality than it ever had. Industry
figures show broadcast TV viewing
among adults declined about 200
hours per capita between 1986 and
1991}, while cable network viewing
went up 200 hours.

I hope that DAB can get

than 50 mhz of bandwidth allocated
for the service) in order to provide
competition 10 cable-provided digi-
tal audio at home, and to let those in
their automobiles. those whose ca-
bie operators do not offer digital au-
dio, and residents in rural areas or
others living beyond the reach of cable
to have the diversity now available
from the likes of Digita] Music Ex-
press and Digital Cable Radio. |

fear radio broacasters who can’t com-
pete in a world with ditgital cable

and satellite sudio will react as TV
broadcasters did to cable—first try-
ing to block it, and (when that failed)
crying for must-carry status.—Earl
F..Mellor, Arlington, Va.

Agr 12 1063 Brandonvting & Cable
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U.S. Must Protect Jazz, Its ‘Glassic’ Music Form

B BY YUSUF GANDH)
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native Radio” (Billboard, April 15) may
heve dalightad some ja22/AC format propo- |
nents, but to a lot of contemporary jazz mu-
giclans and fans, it spelled disenchantment
with current radio trends.

Ascording to comments in the article, it
seoarns that some programmers and con-
sultants no longer perceive jazz as a valid
art form, but a8 a mere “chart” form. No
wonder some of the groatest artists of our
time are not receiving the airplay they de-
BETIVE.

Jaaz has evolved through the years, with '

artists drawing on their experiences and
the sounds of their environments. In the
late ‘608 and early '70s, artists such as
Miles Davis, the Crusaders, Ramsey
Lewis, Chick Corea. Herbie Hancock,
Weather Report, John McLaughlin, and
others evolved their jagz stylings using
rock/B&B elements to create what is re-
ferred to aa “fusion” or “contemporary
juzz”

Thia gave rise to stations such as WRVR
New York, which played a variety of jazz
music snd presented the oppartunity to lis-
ten to a wide apectrum of music and artista.
This in tarn generated record sales not only
for contemporary artists, but for traditional
muszicians to whom the baby boomer audi-
ence could listen for the first time.

However, in the early '80s, major corpo-
rations started to buy out these stations

and converted thelr formats to cater to pop- *

uler music forms.
Contemporary jaze artists saw a ray of
hope in the late "80s, when the format was

One of the strangest phenomena I have
come acrose in my experienee with jazz/
AC formats is the negation of some recent
jazz recordings, which are called too “ur-
ban." That does not make sense, since jagzz
was created in urban environments (New
Orleans, New York, Chicago). If by “ur-
ban” the stations mean “black,” then I can-
not understand their reason for playing
artists such as Luther Vandross, Anita

' Baker, and even Michael Bolton (whose

songe manifest the traditions of soul mu-
8ic). -

Creativity ia the essence of jazz music.
To expect juzz artists to format their music
to fit jazz/AC stations is in effect restricting
creativity. One understands the financial
aspects of jag/AC stations tightening their
formata. However, their programmers and
consultants seem to underestimate the in-

:: telligence of sdult listeners.

revived as jazz/AC, which encompassed,

once again, 8 wide variety of contemporary
Jazs artists. But these stations have now
shrunk their formats, eliminating the crea-
tlve musicians who have been on the cutting
edge of the ever-evolving contemporary

jaze eireuit. In fact, the jaz/AC format has |

become akin to soft AC formate. A host of
pop artists are being paseed off us “smooth
jezz.” which is misleading to baby boomers,
who are completely unfamiliar with the art-
ists who established this genre.

|

Money cannot always be the bottom line

. for radio stations. They have a duty to edu-
! cate and {nform their listenara, Why can

they not have a couple of hours a day of con-
temporary cutting-edge music, which
would give listenars an ingight into not only

|‘ the veteran- innowators; such as Herbie

[
\
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Hancock, Chick Corea, and others men-
tioned earlier, but also the wealth of
younger talent, such as Kenny Garrett,
Roy Hargrove, and Dianne Reeves.

Radio is not the only culprit. The govern-
ment, industry foundations such as

GI‘ H"
American, Buy
American”
limited to the
auto industry?’

Rocords America inc.,
New York.

NARAS, and ome major labels have al-
most ignored the contributions of contem-
porary jaze musicians. A few yeurs ago, 1
was appalled to learn that some of the Eur-

———

opean govarnments spend s greater per-

of their culluxa! budgets to support
their local jazz artists than does the U.S.
government.

Politicians now wzrt to cut funding to
public radio-—the only outlet remaining for
traditional jaze.

The U.S. government and so-called be-
nevolent foundationg spend more dollars
promoting performances by philhsymonic
orchestras (which play the music of Euro-
pean composeys) than they do jazs musie.
A small fortune was spent at the Warld
Cup in Los Angeles to vresent the 3 Ten-
ors. Was there no comparable talent of
Ameriean rugic available in the U.S.? Is
the alogan “Be American, Buy American”
limited to the automobile industry? (The
Japanese seem to respect and listen to
more j2xz music than dv Americaps.)

Unless radio, the guovernment, the vari-
ous foundations, and record labels jointly
pool their ragources and act expediently,
we will kill America’s only true classieal
music form—jaze. ’

Aftcles and Hﬁswmmh‘s*maoh@mwmdvmdmM.Thuplnhmdhdt-‘mnotmcsaﬂiyﬂn:ofalllbwdm | ¥ managemant.
Laiters should be submider o the Letters Editor. Commentacies should be submitied t Comenentary Editor Sussn Nungiats, Blilboard, 1515 Broaoway, New York, N.Y. 10036.
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Radio stocks flourish in first half

Boosted by economy and anticipation of deregulation, average price up 46%

By Donna Petrozzello

months of 1995 have paced well

above the market average, spurred
by declining interest rates, healthy
advertising revenue and the prospect of
deregulation of the industry.

The average radio group stock price
appreciation since Dec. 31 is 46%,
compared with the Nasdaq composite
index stock price appreciation year-to-
date of 25.5%, according to broadcast
analysts with Alex. Brown & Sons.
Industry analysts expect the uptick to
continue for the rest of the year.

“Clearly, the radio group is reacting
favorably to the anticipation of deregu-
latory events as part of the telcom bill,”
says broadcast analyst Drew Marcus of
Alex. Brown & Sons.

“Radio stocks are up an average
50%,” says stock analyst Harry
DeMott of First Boston. He cites strong
advertising revenue, lower interest
rates and, particularly, the anticipation
of deregulation as key factors “pushing
these stocks up into the stratosphere.”

DeMott predicts that radio stock
prices will rise slightly for the rest of
1995: “These stocks should do no worse
than the market overall and will proba-
bly come out ahead of the market.”

The potential for industrywide own-
ership deregulation is one of the major
factors propelling radio stock prices.
After the Senate vote to adopt the tel-
com bill, which eliminates national and

Radio stock prices in the first six

local station ownership limits, stock
prices for several radio groups jumped
in mid-June.

Clear Channel Communications
stock, for example, traded at $61 per
share on June 9 and at $64 per share
one week after the vote. Likewise,
shares of Infinity Broadcasting Corp.
traded at $30.25 on June 9 and at
$34.50 on June 16.

The telcom bill also is expected to
gain strong support from the House of
Representatives, which will debate the
bill later this month. Analysts agree
that the prospect of deregulation and
declining interest rates will keep radio
stocks attractive.

RADIO STOCKS AT A GLANCE

“It is very rare that stocks will move
in the opposite direction in the face of a
deregulation,” Marcus says. “Under a
deregulatory environment, you’ll see
massive consolidation in the industry
[that] will be good for stock prices.” He
added that after the Congress approved
duopoly in radio ownership in Septem-
ber 1992, the consolidation that followed
spawned stock price increases among
the radio groups that traded publicly.

Analysts also have speculated that
radio advertising may be bolstered dur-
ing the last half of 1995 with ads for the
1996 summer Olympics and political ads
for the 1996 presidential election, which
may keep revenue growth strong. n
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REVISED 1995 (PRO FORMA) GROUP REVENUE ESTIMATES
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when three major

deals were announced or are rumored 1o be immi-
nem. The announced deal was the Evergreen acqui-
sition of Pyramid for about $319,000,000 (a figure
which includes working capital). The deal which ap-
pears snminent is the Westinghouse bid for CBS. The
amount paid for CBS'’s radio stations would be about
$800,000,000 or 0. The other pending deal is for

Chancelior to acquire Shamrock for around

if all these dogs caich all these rabbits (and fur-
ther deregulation aliows them to keep all the abbits -
they csich) the 1995 group rankings should look some-
thing like this:

monmatm
Estimates Continued. . .
' EST. 1385
1953 1984 1995 STATION
BANK BANK RANK GROUP STATIONS BEVENVE
(@) (@ 1. Waestinghouse (WCBS) 38 $509,3(K),000
(1) (7) 2. Infinity 27 361,000,000
3 (3) 3. Capital Cities/ABC/Disney A 273,300,000
) (6) 4. Evergreen (w/Pyramid) 34 265,200,000
(-) (25) 5.  Chancelior (WShamrock) 33 185,200,000
() (5) 6. Cax 15 145,900,000
(15) (9) 7. Clear Channel 36 136,600,000
(1) (8) 8. Jacor 26 130,000,000
(8) ) 9.  American Radio Systems 27 122,400,000
) (10) 10.  Viacom 12 120,000,000
(18) (13) 11.  Bonneville 17 117,500,000
(1) an 12. Emmis 8 110,000,000
L (10) (12) 13.  Susguehanna 16 104,600,000

Also the following groups have a chance of billing over $100,000,000 during 1995 i they have a superb year or it they
make any further acquisitions during the rest of the year: EZ, Gannett and Citicasters.

- - I p— 1
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COMMENTS . . .

by James H. Duncan, Jr.

DUOPOLIES IN INDIVIDUAL RADIO MARKETS
ANALYSIS #3 (FALL 1994 RATINGS)

This is my third analysis of the impact of duopoly upon individual radio markets. The first was published in
February 1994 after the Fall 1993 rating books. This analysis uses the Fall 1994 Arbitrons.

Before moving on to my key findings it is important that you read and understand the boilerlate. Markets
included in this study are 144 Arbitron markets which are surveyed in both the Fall and the Spring Arbitrons. The
study uses revenue estimates for 1994 from Dupcan's Badioc Market Guide and audience estimates for Fall 1994
from Arbitron. Duopolies included in this report are those which were closed or apnounced by mid-February 1895.
The study assumes that those announced by that date will indeed close. Since some of the duopolies were not in
place throughout calendar 1994 the revenue estirnates are pro forma. This study does not include L MA's, SMA's,

etc.

KEY FINDINGS

® The average radio market had 35,1% of the 12+ shares (Mon-Sun, 6A-MID) controlled by duopolies.
In August the figure was 28.3%.

® The average radio market had 48.5% of the market’s revenue controlled by duopolies. InAagustthe

figure was 39.2%.

® Medium markets continue to have the tastest rate of duopolization. Small markets still lay vith large
markets close to'the average for all markets.

12+ Audience Shares: FAL 84
(SPG 94)
(FAL 93)

Revenue Shares: FAL 94
(SPG 84)
(FAL 93)

LARGE

MARKETS

—_—— e e e e

(1-25)

34.5%
(31.8%)
(23.7%)

44.0%
(39.8%)
(30.6%)

MEDIUM
MARKETS

(26-75)

43.4%
(34.6%)
(28.2%)

80.5%
(47.9%)
(38.7%)

29.1%
(22.7%)
(17.4%)

40.7%
(31.6%)
(24.5%)

Markete with highest levels of 12+ audience shares controlled by ducpolies*

1. Columbia, SC 74.7%
2. Buffalo 73.9%
3. Grand Rapids 73.5%
4. Nashvilie 72.8%
5. Loduisville 71.7%
6. Fort Wayne 70.8%

7.
8.
9.
10.
11.

Indianapolis
Rochester
Richmond
Austin
Albuguerque

68.6%
67.2%
64.3%
62.5%
62.3%

12,
3.
14.
15.

" Raw 12+ shares -- not adjusted for bslow-the-line listening nor for "lost Jistening.”

Denver

New Orleans
Green/Spart
Miami
Greens/WS

ALL
MARKETS

35.1%
'28.3%)
'21.8%)

48.5%
(39.2%)
(30.7%)

31.9%
£1.8%
50.7%
58.3%
59.3%

continued on next page
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Key Findings Continued. . .

Markets with highest levels of revenue controlled by duopolies

1. Columbia, SC 95.4% 7. Indianapolis 89.9% 12. Providence 84.2%

2. Buffalo 95.1% 8. Albuquerque 86.9% 13. Denver 83.6%

3. Grand Aapids 95.0% 9. Louisville 86.5% 14. Augusta, GA 826%

4. Fon Wayne 94.8% 10. Austin 85.7% 15. Spokane 81.9%

5. Prtsmth, NH  94.0% 11. Rochester  85.3% 16. Richmond 81.2%

6. Greens/WS 90.2%

Individual duopolies with highest

Individual d ies with highest 12+ shares percentages of rev, in their market
1. Louisville - Clear Ch/Snow. 33.9% 1. New Haven - Clear Channel 54.0%
2. Charlestn WW - WV Radio 31.2% 2. Syracuse - NewCity 50.3%
3. Modesto - Citadel 31.0% 3. Modesto - Citadel ‘ 49.6%
4. Rockford - Airplay 30.3% 4. -Akron - WAKR,WONE WQMX 48.6%

Syracuse - NewCity 30.3% 5. Flint - Faircom 46.4%
6. Baton Rouge - Citywide 28.4% €. Louisville - Clear Ch/Snow. 46.3%
7. Rochester - Lincoin 28.0% 7. Stockton - Silverado 44.9%
8. Allen-Beth - CRB 27.2% 8. Monigomery - Colonial 44.8%
9. Sacramento - Chancellor 27.0% 9. Reno - Citadel 43.9%
10. Cincinnati - Jacor 26.9% 10. WB/Scranton - Keymarket 43.8%
11. Montgomery - Colonial 26.8% 11. Rockford - Airplay 43.0%
Grand Rpds - WOOD-AF, WBCT-F  26.8% 12. Cincinnati - Jacor 42.8%
13. Peoria - Kelly 26.6% 13. Spokane - Citadel 40.9%
14. Rena - Citadel 26.5% 14. West Palm - Fairbanks 40.6%
ME RV, N

American radio continues to duopolize at a rapid rate. In less than 2 1/2 years over 35% of 12+ audience shares are
controlled by duopolies and 48.5% of revenues go to duopolized stations. This means that the duopolies’ audience shares
have increased by 24% (6.8 share points}) in the six months since August 1854, The revenue shares have increased by
about 24% (9.3 share points) in the same time periods.

Inthe last six months the pace of duopolizing has been the quickest in medium-sized markets (26-75 in population rank).
Activity siowed in the [arge markets where duopolized shares increased by only about 8% and revenue shares by 10%.
Station trading in large markets slowed in the last half of 1994 mostly because the inventory is limited and expensive. This
contributed to the slow pace of duopolization in those markets.

Only 12 of these markets do not have any ducpolies. InAugust there were 17 markets without duopolies and a year ago

(Feb. 1994) there were 28. With the exception of Evansville, all of the markets without duopolies were shadowed or umbrelia
markets.

SOME PREDICTIONS

Last year | predicted that by this date duopolies would control 35% of 12+ shares and 44% of revenue shares in the
markets | follow. Not bad! The actual figure was 35.1% and 48.5%. By the end of 1895 the figures will be about 50% of
audience shares and 64% of revenue shares.

If we do not have further deregulation ! think the duopolization process will be fairly mature by the end of 1997. At that
time 60% to 65% of 12+ shares will be controlled by duopolies and perhaps 72% to 77% of revenus shares.

2
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Digital satellite broadcasting fsn’t expected to be major compeiitor to local radio stations, pres. of Radio Advertis-
ing Bureau (RAB) said Tues. RAB Pres. Gary Fries said following his "State of the Industry* speech to NAB con-

vention that “satellite will only be able to do one thing ~ deliver music." He said consumers have had 1bility in their
cars 10 hear high-quality music for some time through CD players, sllowing listeners to play music that they, aot sat-
.. ellite programmers, choose. In addition, Fries told us, consumers like commercials and localism from stations, con-

+ twasting that situation to satellite services, which he called “sterile.” Fries’ view diverges from testimory that NAB
has given to Congress in support of legislation (S-652) which would lift national radio audience caps. }TAB Pres. Ed-
ward Fritts has repeatedly testified that caps should be lifted to face competition from satellite that car, beam 50 chan-
nels of music into Jocal markets in competition with stations. But Fries said be doesn’t see "on the hotizon* satellite
servicas teplacing relationship of local radio o listeners. Fries also said that radio advertising is oa strong upward
tread, but stations should be aggressive in pursuing larger share of advertising dollar. Fries said radio iast year
passed Yellow Pages in ad revenue, should post 8%-9% growth this year: "Will this prosperity last? Yes." Fries said
radio listenership has held steady through iniroduction of cassette and CD players in cars, and he said RAB will re-
lease survey soon showing more up-to-date figures reaching same conclusion. In his speech, Fries alsv commended
Fritts and NAB Exec. Vp James May for helping to persuade Congress to pass legislation relieving radio stations of
need for long disclaimers [or rental cars. Task was hard because bill was in Banking Committee, which isn’t usunal
fisld for NAB lobbyists, Fries said.

"
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East Tennessee: Local sports
rules

In two small cities in east Tennessee—
Clinton and Oak Ridge—Ron Mer-
edith has built an AM-AM combina- :
tion that serves two distinct audiences
within one market. His stations both
cover local sports with remarkable fi-
delity: even junior high games and ju-
nior varsity games are broadcast live.

WATO, in Oak Ridge, had struggled
under previous ownership, and even
went dark briefly before Meredith
bought it. Although there is little over-
lap in programing—WATO is news/
talk, while wWYSH programs country
music—the stations share a single
sales staff, production staff and three
on-air anNOUNcers.

““With the advent of digital, with
the expanded band, and with the dif-
ferent things the FCC is finally mak-
ing some headway on to help AM, I
see it as a gold mine,’’ says Meredith,
who runs both stations with his wife
Denise. ‘*Where else do you have the
chance 10 narrowcast to your commu-
nity? If we want to talk about lost dogs
on our stations, people will not only
accept it, they’ll appreciate it.”’ ]
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ATTACHMENT B

AFFIDAVIT OF RICHARD COOPERMAN

1. My name is Richard S. Cooperman. I am an engineer who is familiar with
satellite communications. I have a particular expertise in technology involving the
Satellite Digital Audio Radio Service ("SDARS").

2. I have read the Comments of Cracker Barrel Old Country Store, Inc. filed in this
proceeding. In its Comments, Cracker Barrel asserts that, through the use of CDMA, it
may be possible to accommodate up to 465 "compact disc quality," 128 kbps channels for
nationwide (or CONUS) service in the 50 MHz of spectrum allocated to SDARS.

3. I can find no engineering support for this claim in Cracker Barrel’s comments.
This claim is a bare allegation and its technical underpinning is not revealed in the
comments.

4. Given the current level of CDMA technology, it is not possible to accommodate
465 compact disc quality, 128 kbps channels for nationwide (or CONUS) service in the
S50 MHz of spectrum allocated to SDARS.

I swear under penalty of perjury that the above statement is true to the best of my belief.
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